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ABSTRACT:  The purpose of this paper is to stimulate educators to consider methods in which global business 
travel with students can be more meaningful, productive, and culturally enriching — both for business students 
and also for the international communities visited. From a Christian perspective, ideas are shared on the need 
to understand diverse cultures and to overcome ethnocentrism — a prerequisite for doing business anywhere. 
































































































STRATEG I C  IMPERAT I V E
Global	expansion	has	become	a	strategic	imperative	for	
almost	any	medium-	to	large-size	corporation.	This	global-

















































ADAPTAT ION  TO  CU L TURE 







































































































































































































































































































































































































































Chinese Business Etiquette: A Guide to Protocol, Manners, 
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